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Social Media

Cross Border

Online Retailers/
Brand.com
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Source: ETDA, Thailand Ecommerce Survey 2016 

Thailand B2C Ecommerce Value by Channel in 2016



“THE NEXT EPISODE”
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55 million  
Clicks from Shoppers  

10,000+  
User Votes
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Priceza Mission

To Help 1 Million E-Commerce 
Sellers Grow Profitably, 
and To Be The Driving Force  
of 10 Million Jobs Creation in SEA 

“

”
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Priceza Mission

To Help 500M SEA Consumers 
Make the Best Shopping Decisions 

“
”
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Priceza Shopping Search 
The Year in Review 2017
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Year on Year Growth Rate
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Traffic by Device: Strong Growth in Mobile
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Mobile Device 
OS Access

Other

Period: 1 Jan - 18 Nov 2017
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6%

24%
70%

Traffic by Device

76%24%

Transaction by Device

Comparing volume to GMV

Period: March - 19 Nov 2017 in PricezaPeriod: Nov 2017



Shopping Keyword Popularity

Jan Feb Mar Apr May Jun Jul Aug Sep Oct

เหรยีญ 50 สตางค์ 
พ.ศ 2500

กล้องติด
รถยนต์

น7าตาลทราย
ไมโลคิวบ์

Spinner

การด์จอ

Converse

ตู้เย็น

ไก่ไขส่าว

พระราชดํารสัและ
พระบรมราโชวาท
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Priceza Category Popularity by Click Rate
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Average Basket Size / 
Shopper

1,800บาท
Period : 31 Jul - 19 Nov 2017
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0

525

1050

1575

2100

Mobile Desktop

2,008 ฿

1,177 ฿

Period: 31 Jul - 19 Nov 2017

Basket Size Comparison - Mobile vs. Desktop

70% Higher



Sale Conversion Rate

2.81%
On Average
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Introducing
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Priceza 
Money



E-Commerce Awards 2017

Search 
Algorithm
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80%  

of all clicks are on the first  
10 results
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Priceza’s search is now 
powered by Machine 
Learning
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Relevancy of  
Title 
Description 
Product Image 

User Engagement & 
Conversion



Native 
Ads
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Native Ads

Merchant logo
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Native ads

Native 
Ads

Native Ads
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User 
Generated 
Content
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43,135 
Reviews from Mobile Phone 
category alone
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User 
Reviews

User Reviews



Brand 
Voting

Vote product you 
love

E-Commerce Awards 2017 Vote / Save
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Save 
Price alert

Save products 
you love

Set price alert 
on products you 

Save / Price alert
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Q & A

Q & A By Users

Q & A



Priceza is not just 
price
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Priceza  
Big Data
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BUYING 
TRANSACTION

MODEL  
POPULARITY TOP 

SELLER

USERS’ 
ACTION

TOP 
BRANDS

CATEGORY 
POPULARITY

PRODUCT 
CLICK

SEARCH 
KEYWORD

Priceza Big Data

Priceza  
Big Data
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Store A Store B Store C

Pricing Insight

Case study: Supermarkets
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Brand 
Popularity
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Priceza 
Analytic
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http://prza.co/getyourdata



www.Priceza.com


